
If you’re looking for an Apprenticeship or first job, its highly likely that you 
have limited professional experience, so the key to your success is your own 
personal brand. 

What is a personal brand?

In a nutshell, it's the story of you – your unique combination of skills, experiences and 
attributes is what makes your personal brand. By developing the story of you, your history and 
your aspirations you become a self-packaged brand that employers want to be a part of – its 
not all about work and education. 

Essentially, it's a (professional) Tinder bio. Before someone even gets to know you, they make 
judgements and opinions on this bio, whether you'd be the bookworm or the joker of the 
office and what fits into their organisation. Your personal brand is the image you choose to 
have with every encounter, it's the difference between a swipe left or right.

Why does a personal brand matter?

Your unique personal brand will have an effect on:

> The number of interviews you get
> The number of job opportunities you're contacted about
> The chance of promotions and pay rises
> What happens after your (first) Apprenticeship
> Professional relationships
> Reputation

The power of your personal brand is huge – in many ways it is much more important than 
the qualifications and experience you have. If you're the right fit for an organisation, your 
opportunities could be endless. 

Make people 
want you.

Personal Brand

In partnership with:

www.getmyfirstjob.co.uk  



How do you develop a personal brand?
It can seem a little overwhelming developing your own personal brand. But it doesn’t have 
to be. We have broken it down into some simple steps for you to follow.

 

1. Identify your skills, strengths and talents. Talk to friends, family, colleagues & 
teachers to find these out.

2. Identify your core values.  This is down to you, think about what 
really matters to you, your passions. This could be anything from 
travelling the world to getting on the latest tech as soon as it 
out.

3. Define your purpose. You need to work out what 
you’re trying to achieve. Are you looking for a lifelong 
career, to try something new or learn the skills to 
become an entrepreneur?

4. Align your purpose to your strengths. For 
example, if you love meeting new people and 
making conversation that could really help your 
become an entrepreneur!

5. Decide on your professional image.  From 
what you wear to your interview or to work, 
the language you use (both in person and 
written) right down to the font you use in your 
CV; it all gives a visual impression of you.

6. Create emotional appeal. Mention 
and refer to your beneficial personality and 
character traits, if you can’t stand people in a bad 
mood and strive to make people happy use it to 
your advantage!

7. Create a digital footprint.  Build a strong presence 
on social media. Employers do look at social media to 
find out more about you – do you post pictures of you 
travelling or with friends? It creates an impression.

8. Make an impact. You want to be remembered, if there is 
something peculiar or different about you, encompass it into your personal 
brand.  

Your personal brand is no different from some of your favourite brands. What makes 
you want something? Can you apply that to yourself? 
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Do:
Take a look at your social media. Search your name and see what happens; if there is 
something you that isn’t like your personal brand, remove it. Or make your accounts private 
but remember employers can still see profile pictures & bios.

Reinforce your personal brand with any content that relates to your purpose and vision, such 
as specific seminars, volunteering, travelling & other events.
 

Keep your personal brand in top-notch shape.  Your personal brand will always 
be developing so you should think about it often. Don’t be afraid to 

develop it or update it. Your personal brand is important at every 
stage in your career, regardless of your age, industry or job title.

Exhibit any unprofessional behaviour either in 
person, over the phone/email or through social 
media sites. Make sure you don’t post about your 
drinking and be sure not to talk about drug use, 
criminal behaviour or anything discriminatory.

Forget that your personal brand is everywhere. 
Make sure you look at your email address 
and listen to your voicemail to ensure they’re 
professional, so they do not blur personal and 
professional boundaries. Alternatively, remove 
your voicemail.

How to present your personal 
brand

Your personal brand is the crossover between how you 
see yourself and how others see you. So, you need to 

believe in it, it has to be you. Live and breathe it in everything 
you do: your approach to finding that new job or securing that 

promotion, the application of consistency or approach, your conduct and 
positive mental attitude.  

A well-rounded personal brand is one that doesn’t forget the importance of learning 
to listen and practicing empathy.  Be social.  Don’t be afraid to ask for feedback.  Analyse your 
competition.  Be clear and honest.  Simplify, embrace and promote your personal brand as 
nothing less than being No.1.

Don’t:
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